30 lavovapiov 2009

NEUROMARKETING: O ®AYANOZ KYKAOzZz TH2
QONIOMANIAZ

OpBobdotia kal Opbomnpatia / OcoAoyia Kol Zwi

QNIA ZHMAINEI WQNIA (ArorPEz). MAZI ME TH AEZH MANIA

EK®PAZEI MIA NEA KAI NMOAY AIAAEAOMENH APPQZTIA

H wvlopavia eivat 6vtwg pla wuykn diatapaxrn, mov xapaktnpiCel tov £010MO
OTIGC aYyOpPE€G KOL WG €K TOOTOU, TNV €voxA YL TN OMATAAN TOL YEVWWAE TNV
KaTaOAwyn, mov Pe tTn oelpd tng odnyel To dtouo o€ .. (mepLoodTEPQ...)
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