11 AvyovoTtou 2017

ZTPEC KOL AVTAYWVIOHO TTPOKAAOUV OTOULC VEOUG

Ta social media
/ EmoTtrApec, Téyvec & MoALTIOUOC
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Ta madld PEYAAWVOLY OE UL KOUATODPA AMOALTOU OVTAYWVIOUOD, COPQWYA UE VEQ
Epeuvva
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Ta social media mpokaAoOv emnpdoBeTO OTPEG OTA véa maldld, €{val To mépLopa
Epevvag mov OLeENyaye MPOoPATA N BPETAVIKA 0pydvwon ylad TNV KATATMOAEUNCN
Tou ek@ofLouoL, Ditch the Label.

H €pevva dLeENxOn oe avtinpoownevTikd delypa 10.000 vEéwv nAkiag peTagd 12
Kat 20 €Twv. EK Twv gpwtnBévtwy, 10 40% diAwoe 6TL agbavetal doyxnua étav
Kavel(c amd toug «pi{Aouvc» Toug 6ev Kavel «like» oTLc «selfies» Toug, €vw To 35%
andvtnoe 6TL TO eninedo TNG avtomeno(®noi¢ Toug ouvvdéeTal Aueca amd Tov
apLOpd TWv «akOAoLOWV» ToL €xouv ata social media.

Onwc¢ avagépel oe dnuooievud Tov TO BpeTavikd ewbnoeoypaplkéd diktvo BBC
EMKAAOVUEVO Ta ToplopaTa TNG €pevvac, To Instagram amnoteAel To Hé€oo TO omolo
XPNOLUOTOLE{TOL TIEPLOCOTEPO YL TNV avdpTnon KakOBovAwv oxoAlwv. Mepimov To
7% TWv VEWV TOL £pWTABNKAV andvtnooav OTL €xouv TMECEL BUpOTA €KQOBLOUOD
HEOW TNG OLYKEKPLUEVNG E€QapuoYAC, 6% Hpéow Tou Facebook, 5% péow ToUL
Snapchat kat 2% péow tou Twitter kat Tov YouTube.

Ané tnv mAevpd Tou TO Instagram avag@épel oge avakolvwor Touv OTL evBappLVEL
TOUC XPNOTEC VA AVAPEPOLY OTOLOBATIOTE TEPLEXOUEVO €KQOPLOMOD. «IMvwpllovpe
O0TL Ta oxOALla ov dnuoactebovTal and GAAOLE AVOPWTOULEG PIOPODY VA £XOLV UEYEAO
avT{kTUTO KOl yla Tov Adyo autdv emevbvoaue mPdoQaTa Ot VEEC TeEXVOAOYIEG,
woTe To Instagram va sival €éva aoQAAEC Kal UTIOOTNPLKTIKO EPLBAAAOV», BAAWOE
N vmevOLYN TOALTIKAC TNG eTapelag MOEA NAamToav.


http://www.diakonima.gr/wp-content/uploads/2017/08/1222114_socialmedia.jpg

Amné TNV £pevva MPOKOMTEL OTL 0 YNOLAKOC £KQORBLOUOC elval evpEwG dladedouévoc,
KaBwW¢ to 70% Twv £pWTNBEVTWY amndvtnoav OTL £X0LV aoKAOEL KAKOBOVAN KPLTLKA
oe KAmolo &AAo dtopo oto AladikTuo, evw To 17% dAAWaCE OTL £€xouv TEoeL BOUATA
NAEKTPOVLKOU €K@OPBLOUOD. EMMALOY, €vag OTOUG TPELG EpwTNOEVTEC dBAAWaCAY OTL
Couvv pe tov OBo Touv cyber-bullying, ue TNV €EWTEPLKN TOLG EUPAVION va ATIOTEAEL
TO o MOV BEPA yia TLKPOXOAN KPLTLKH.

Qotéoo, a&ifel va onuewwBdel 6Tl oxedov oL pool amd toug epwtnBEVTEC (47%)
andvtnoav 6Tl 6ev oulNTolV OTA PETA KOWWVLIKAC SIKTOWONG BEPaTa IOV £XOLY va
K&vouv HE TNV MPoowtilkh Tou¢ Cwrg, evw ToAAol amd avTtolC ypd@ouvv TOAD
ETLYPAUMATIKE opLlopéva mpdypata yia tn {wn Toud.

«OL GvBpwmol €xovv TNV TACN VO PEYAAOTIOLOUV TILC TMPOOWTILKOTNTEC TOLC OTO
dLadlkTuvo Kal va amoKPOTTOULY TNV TMPEAYUATIKOTNTA», OAAWCE O BlevBivwy
oOuBovAoc Touv Ditch the Label, Alap Xdket, evw Tévioe OTL Ta véa maldld
MEYOAWVOLY MAEOV OE LA KKOVATODPQ QVTAYWVLGHOD>.

«O ek@oBLopdc oto Aladiktuvo e€akoAovBel va amoteAel pla amd TG HEYAADTEPEC
MPOKANCELC ToL avTiheTwWIiovy oL véoL oruepa», mpooEdece o (6log. «To
AladikTLO, Ol HOVo emtavanpocdlopiCel To KA EKPOBLOPOD aAAAX TIAPAAANAQ €XEL
CaQE(C EMMTWOELC TNV TAVTOTNTA, TN CUUMEPLYOPAE KAl TNV MPOCWTIKOTNTA TWY
VEQPWY XPNOTWV», €mofuave 0 K. Xdket. O (Blog dNAwoe emiong 6Tl Ta péoa
KOWWVLIKAG OLKTOWoNG Ba mpémnel va dlaBEéoovy meEPLOoOTEPOLEC TOPOULG YLX TOV
EAEYXO TWV OYXOAlwv mouv avapTtolv oL XPAOTEC TOug Kal OTL Ba mpémel va
avTanokpivovTal Ye O AUECO TPOTIO OTLC KaTAyYEALEC.

«ZOOUE O€ PLa KOLUATOUPA AVTOYWVLOMOU, N omola duoTLXWG aMOTEAEL TO KAl{Ha OTO
omo(o0 MEYAAWVOLY Ta TALdLA HaC», E€MOAUAVE. «ZLXVA ol yovelc elval €Eloov
€0lopévol Kal Ba TPEMEL va HLEPWTNOOLY TL AV TIKTLTO £XEL ALTO OTNV OLKOYEVELOKN
Cwrl. ©a umnopoloe va eival N wWpa ylwa Toug YOvelc va mouv OTL vmdpxouvv
neplogdtepa npdyuata otn (wn and Ta KOWWVIKE d(KkTua Kol OTL LTIAPXEL MLa TILO
OuopPn €lkdvVa oL 0 KaBévag unopel va del», SAwaCe 0 K. XakeT oto BBC.
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